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	Wisconsin Department of Public Instruction

CONTINUING EDUCATION ACTIVITY REPORT
PI-2453 (Rev. 09-16)
	INSTRUCTIONS: Complete and submit annually to your library system validator along with the Annual Summation of Continuing Education Activities, Form PI-2454. Refer to the Certification Manual for Wisconsin Public Library Directors for assistance at http://dpi.wi.gov/pld/certification. 

	
	I. GENERAL INFORMATION
	

	Name Last, First, Middle
     

	Mailing Address Street / PO Box, City, State, ZIP
     

	
	II. CONTINUING EDUCATION ACTIVITY DESCRIPTION
	

	Title of Program
Effective Messaging for Library Support

	Description of Program
Librarians are masters of stories, but are we as good as we could be at telling our own story? We know that people respond enthusiastically to stories, more so than statistics, numbers, or dry facts. Marketing is just a form of storytelling, using some consumer psychology and persuasive language. Creating marketing messages is different than writing a news article, or a personal blog post. Marketing is about inspiring action. So how can your words inspire your library’s audience to take the action you want? You don’t have to be a master marketer or copywriter to take advantage of best practices that can apply to all the forms your message may take – from social media posts to speaking with community stakeholders.  

	Relationship of Program to Present Position or Career Advancement
The language and messages that we use to express the value of librarianship are only effective if we understand who we’re speaking to. Unfortunately we have little or no data on effective messages that activates library supporters. Even worse is that we have little knowledge about the demographic make-up of library supporters. However, if we want our advocacy to be efficient and effective, we have to reach the right people, at the right time, with the right message. That means working with local small and big data, segmenting and creating audiences, as well as testing messages to gauge effectiveness against measurable results.

The best part is that is it doesn’t have to cost you anything to increase the effectiveness of your advocacy! Even small and rural libraries with little to no marketing budgets can implement the strategies that will be explored in this webinar. We’ll especially look at how to find free or inexpensive local data, and build and deploy messages to increase their effectiveness, and build local support for our libraries with limited staff.


	Activity Dates
	Location
	Number of Contact Hours

	From Mo./Day/Yr.
10/29/2019
	To Mo./Day/Yr.
10/29/2019
	online
	Technology If any

     
	Total
1.0

	Provider If applicable
WVLS, NWLS, SWLS

	Category Check one, attach written summary if applicable
 FORMCHECKBOX 

A.
Credit Continuing Education Attach formal documentation from the sponsoring agency.
 FORMCHECKBOX 

B.
Noncredit Continuing Education

 FORMCHECKBOX 

C.
Self-directed Continuing Education

	
	III. SIGNATURE
	

	I HEREBY CERTIFY that the information provided is true and correct to the best of my knowledge.

	Signature of Participant
(
	Date Signed Mo./Day/Yr.


