
MARKETING LIBRARY PROGRAMS 

FOR  Increased Impact 



Hello!
You can find me at: 
@geometericrabbit 
shelmick@burlington.lib.ia.us     

Tags: 
#ALreads  
#socialmediamarketing
#librarylife
#amreading        



How I’m learning:
Burlington Noon Lions

ALA Public Awareness Committee 

(#LibrariesTransform & Library Card Sign-Up Month)

ALA Emerging Leaders (YALSA Social Media Project)

GLBTRT: Toolkit

Mobile Social Marketing (Rowman & Littlefield)

SCC School of Business: Social Marketing Classes

YALSAblog

  



Overview

● BINGO! 
● The Checklist
● Engagement with Content
● Scheduling
● Native/Organic Marketing
● Brand Narrative
● Strategy Audit (Social Media Survey)
● 2018 Trends

     



BINGO!



THE CHECKLIST
“No wise pilot, no matter how great their talent and 
experience, fails to use a checklist.” - Charlie Munger 

● guideposts from start to finish
● includes budget, audience, PR language, as well as 

traditional and modern marketing 
● adaptable and subject to update
● a tool used by all staff  
● incorporates natural promoters in community and 

organic marketers from the library stakeholder group



Event Promotion Checklist

https://docs.google.com/document/d/1sgZ5Z7auQdmjHV6yfV-2X4EuqDHaP1fJfwU56J6uix0/edit

https://docs.google.com/document/d/1sgZ5Z7auQdmjHV6yfV-2X4EuqDHaP1fJfwU56J6uix0/edit


6 Weeks Out



1 Month Out



Press Releases



Copy Lists (By Event Type)



Media Thumbnail







HOW/WHERE TO CONTAIN CONTENT

▹ Google Doc
▹ Evernote
▹ Dropbox
▹ Canva
▹ Slack
▹ And...your office wall!



CURATION
Why we curate...

● Sharing images on Twitter increases Retweets by 150%
● Facebook posts which include articles, data and 

graphs experience 89% more likes
● Recycle content to hit new audience members at 

different times (tailor messages to attract specific 
audiences)

● Keep up with trends and stay on top of library brand  



Tracking
FB Pages and Messenger 
allow marketers to respond 
and manage social media 
campaigns. 

Group Work
Google Docs, Evernote and 
Canva allow teams (with 
members inside and outside 
of the library) to work 
asynchronously or together.. 

3rd PARTY applications 

Research
FB Events and Twitter 
Periscope can help you 
ascertain your community 
happenings and keep you 
up-to-date on what matters 
to your local social marketing 
audiences. 

Scheduling 
Publish is a simple app to 
schedule Instagram and 
Twitter posts from your 
device. 



SCHEDULING POSTS



NATIVE/ORGANIC marketers

● Library staff, board, friends
● Influential voices (reciprocity) 
● nonprofits, guests, stakeholders,

community partners, vendors

● Library users - BOOST signal



Writing the Right Content

● Asks questions
● Post a survey
● Encourages comments
● Promotes shares



Reciprocity

● Brings Meaning to Both Parties
● Share and Seek Shares
● Behind-the-Scenes Asks
● Tagging 

(when permissible and appropriate)



Marketing through Collaboration &  Instruction 



FINDING THE  perfect  NOTE



THE PROCESS

Audit

Curate

Develop & Schedule



BRAND narrative
▹ Library mission statement
▹ 3 words/concepts
▹ Present in all social marketing

What feeling do you want your 
patrons to take away with them?

Place your screenshot here



SOCIAL MEDIA AUDIT

▹ Platforms, times/days
▹ Content & interactions 
▹ Calls to Action



SOCIAL MEDIA AUDIT

▹ Case Studies
▹ Learning Tips 



SAME PLATFORM &  DIFFERENT AUDIENCE

The Teen’Scape and the Los Angeles Public Library 



SHOWCASING COLLECTIONS & BRANCHES

University of Iowa Special Collections Library  and City of London Libraries



TOOLS & FUNNELED MARKETING MESSAGES

The Seattle Public Library and The Bettendorf Public Library 



CALLS TO ACTION & FOLLOW UP

The Queen’s University Belfast Library and The Fresno County Public  Library 



2018 TRENDS

DESIGN
● Monochromatic
● Vivid imagery focus
● Brand specific font
● Bold typography
● Google Fonts (playfair, rubik, 

eczar, and sherlock)
● Authentic photos
● VR inspired blur between physical 

and digital worlds

CONTENT
● Social messaging (62% of 

Millennials respond to brands that 
communicate via social media. 2 
Billion users apply OTT or SMS 
messages as primary 
communication tool)

● Combating Fake News
● Authentic Content (ex. Live 

streaming, reviews)
● Augmented Reality (ex. 

Masquerade, PokeMon Go, 
Aurasma)

● Chatbots (ex. FB Messenger for 
Business)



2018 TRENDS

WHERE I LOOK:
● Ad Giants like Barbarian Group 

and Proximity London
● Goodreads
● 2018 Movie Posters



thanks!
ANY QUESTIONS?

You can find me at:
@geometricrabbit
shelmick@burlington.lib.ia.us


