MARKETING LIBRARY PROGRAMS
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ALA Public Awareness Committee
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BINGO!
The Checklist

Engagement with Content
Scheduling

Native/Organic Marketing

Brand Narrative

Strategy Audit (Social Media Survey)
2018 Trends



MARKETING LIBRARY PROGRAMS
Q BINGO! FOR INCREASED IMPACT
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THE CHECKLIST
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guideposts from start to finish

Includes budget, audience, PR language, as well as
traditional and modern marketing

adaptable and subject to update

a tool used by all staff

Incorporates natural promoters in community and
organic marketers from the library stakeholder group



Event Promotion Checklist

Title: Date/Time:
Location:

Purpose:
Where to go for more info:
Who are my promoters:

As soon as possible (at least 6-8 weeks prior to the event)
O Reserve room(s)
0 Enter in BPL events calendar (no photo)
2 include email address of coordinator
2 link to registration page
= mark other location and put in location under that heading even if meeting room
O use save and send to schedule text/'email
= set # of days
O write message, include event name, date, time and link to registration or Facebook event
0 Request needed funds (G/B funds, Friends, other); enter Friends requests on Drive document
0 Add to BPL staff calendar except for weekly programs like storytimes
0 Submit to Greater Burlington Partnership Calendar
hitp:/iwww.greaterburlington.com/living-here/events-calendar/submit-an-event/
0 Submit to TriStates Public Radio Calendar

hitp:/itspr.ora/community-calendar

https://docs.google.com/document/d/1sqZ5Z7auQdmjHV6vfV-2X4EugDHaP1fJfiwU56J6uix0/edit



https://docs.google.com/document/d/1sgZ5Z7auQdmjHV6yfV-2X4EuqDHaP1fJfwU56J6uix0/edit

6 Weeks Out

At least 6 weeks prior

O Create Google registration form for library website Y/N

0 Write press release (back of checklist for locations of where to send)
0 Write newsletter blurb and send to Sam

0 Give info and/or thumbnail to Becky (youth) or Sam (adult/family), discuss what of the following you would like:
2 Digital signs
= Facebook/webpage banner, link image to Facebook event or registration page

p—

2 Website
=1 Calendar event photo
= Google drive photos

2 Print copies of signs/flyersibookmarks (discuss how many and what type)
0 Schedule social media posts
= Facebook
= Facebook Event?
O Twitter
2 Instagram




1 Month Out

At least one month prior
O Put up signage
2 community flyers (back of checklist for locations of where to send)
2 in-house promotion (non digital)
2 take to Footnotes and Stories Cafe
0 Submit to Chamber Friday Facts, http://www.greaterburlington.com/chamber/friday-facts
0 Consider Hawkeye Happenings Ad, classified@thehawkeye.com (get price/request funds)

0 Consider Facebook BoosUAd (get price/request funds)

0 Consider PSA for local radio stations Y/ N

0 Consider adding text to checkout receipts (talk to Lois)

0 Give speaker invoice to Sara

0 Turn in all invoices to Sara (marked with event/funding source)
0 Schedule additional staff or volunteers




Press Releases

Send press releases to:

The Bull 101.7, ehﬁs-’é>-1-94¥-aeb-au-eem
Burlington Hawkeye Newspaper
___Features Editor, Craig Neises, cneises@thehawkeye.com
___News, news@thehawkeye.com
___ Community Guide (TH/Sun), guide@thehawkeye.com
___ Chamber Newsletter, Brenda Wischmeier, bwischmeier@greaterburlington.com
___Des Moines County News, lpc@louisacomm.net w/ DMC News in subject line
___Fr. Madison Daily Democrat, Staff Reporter, Jeff Hunt, jhunt@dailydem.com
___KBUR, Steve Hexom, stevehexom@kbur.com, info@kbur.com
__ KCPS, kcps@aol.com
__ KKMI, news@burlingtonradio.com
___Mediapolis Newspaper, meponews@mepotelco.net
_ WIUM, publicradio@wiu.edu
___Titan Broadcasting, rikkigarrett@titanburlington.com




Copy Lists (By Event Type)

EMAIL BCC List:

bigcountry1031@bigcountry1031.com,cneises@thehawkeye.com, news@thehawkeye.com, quide@thehawkeye.com,
chenry(@greaterburlington.com, lpc@louisacomm.net, jhunt@dailydem.com, stevehexom@kbur.com, info@kbur.com,
keps@aol.com, news@burlingtonradio.com, meponews@mepotelco.net, publicradio@wiu.edu,
wsmith@thehawkeye.com, rikkigarrett@titanburlington.com

Send or Deliver posters to:

___Burlington By the Book, 301 Jefferson Street #3, Burlington, lowa 52601

___Burlington Community School District, 1429 West Avenue, Burlington, lowa 52601 (rules for distribution to students)
___Capitol Theatre, 211 N. 3rd Street, Burlington, lowa, 52601

___Mediapolis Public Library, 128 N. Orchard Street, Mediapolis, lowa 52637

___Smith's Coin Laundry, 325 N. Roosevelt Street, Burlington, lowa 52601

___ Steamboat Senior Center, 501 Jefferson Street, Burlington, lowa 52601

___ City Hall, 400 Washington Street, Burlington, lowa 52601

___West Burlington City Hall, 122 Broadway, West Burlington, lowa 52655

___Middletown City Hall

__YMCA, 2410 Mt. Pleasant Street, Burlington, lowa 52601

___Friedenheim ___Robinson Hts ___Autumn Heights ___Village Cooperative
__Dallas City __Lomax __ Wapello ___New London __Stronghurst




Media Thumbnail
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() HOW/WHERE TO CONTAIN CONTENT

i

Google Doc
Evernote

Dropbox

Canva

Slack

And...your office wall
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CURATION
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Sharing images on Twitter increases Retweets by 150%
Facebook posts which include articles, data and
graphs experience 89% more likes

Recycle content to hit new audience members at
different times (tailor messages to attract specific
audiences)

Keep up with trends and stay on top of library brand



() 3rd PARTY applisalisna

Tracking

FB Pages and Messenger
allow marketers to respond
and manage social media
campaigns.

Group Work

Google Docs, Evernote and
Canva allow teams (with
members inside and outside
of the library) to work
asynchronously or together..

Research

FB Events and Twitter
Periscope can help you
ascertain your community
happenings and keep you
up-to-date on what matters
to your local social marketing
audiences.

Scheduling

Publish is a simple app to
schedule Instagram and
Twitter posts from your
device.



() SCHEDULING POSTS

App Store eeeeo T 10:13 AM

T
‘

HappyVeteransDay The library will be
closed on Friday, November 11th. ltems can

be returned to the Drive Thru Drop on Main
Street.

$ 51% W) @ App Store eeeec =  10:14 AM

X Cancel

The Library will be Closed
on Friday, November 11

SV RER AR RN B Bl | O P

A S D F G 'H Ui s

l::' Z X C VB NM &
0

Sun Nov 6 6
Mon Nov 7 7
Tue Nov 8 8

123 space
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Publish

7:15AM 07 Nov 2016
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() NATIVE/ORGANIC markelesa

e Library staff, board, friends
e Influential voices (reciprocity)
e nonprofits, guests, stakeholders,

community partners, vendors
e Library users - BOOST signal




() Writing the Right Content

Asks questions

Post a survey
Encourages comments
Promotes shares

Burlington Public Library
Published by Sam Helmick [?]* Sep

Name your favorite Mr. Darcy in the comments below!
Check out a copy of Pride and Prejudice for September's Read the Book
Club and join us for discussion (11th) and a viewing (18th)!

Burlington Public Library
Publi by Sam Helmick . ber 4 at 1:00pm -+ @

Writing letters connect us and can provide a legacy.

Register for the free letter writing workshop with author Mary Jedlicka
Hustom at the library on Thursday, September 7 at 6pm.

https://www.ted.com/.../hannah_brencher_love_letters_to_stran...

Love letters to strangers

Hannah Brencher's mother always wrote her letters. So when she felt herself
bottom into depression after college, she did what felt natural -- she wrote love
letters and left them for strangers to find. The act has become a global...

L e

WE DIDN'T START
' THE FIRE

n 1949 and 1989




~—  Children's Librarian | St. George, Utah
R I r It % August 28 at 8:07pm * @
eciprocity

The struggle is read. | mean "real."

e Brings Meaning to Both Parties
e Share and Seek Shares

e Behind-the-Scenes Asks

o

Tagging
(when permissible and appropriate)

How to get kids to look away from their screens and take
pleasure in books

Q Burlington Public Library Yes, it's worth squeezing reading for fun into an already overpacked school-year

W : 2 . ) schedule. Here are experts’ recommendations.
Published by Sam Helmick [?]- September 1 at 2:12pm - @ S
WASHINGTONPOST.COM

Teen Fall Intern Opportunity!!
A rare and exceptional quest awaits. Do you have what it takes?

The library summons your talents, energies and learning experience to
apply for our Teen Fall Internship. ... See More

W T T R W W AW .-

een Internship Application I N I ERN
#n and expenence Fall Libeary Programenng, holp with Story Times, Commscon, STEM classes

| gam vahsable erxpenence for future college apphcations’ Summers mernahip 104 one teen, &

18 ot e Sbrary. You will work 160 hours between September and December 2017 $1000

rend 10 e pand at the completion of the hours provided by Libvrary Foundation  APPUCATION

: , Haley Henry This was an amazing experience when | did it! Highly
recommend this opportunity.

Like - Reply - Message - @ 1 - September 1 at 6:20pm




Q Marketing through Collaboration & Instruction

or

Design Online

purlington Noon Lio,
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() THE PROCESS

Audit Develop & Schedule




BRAND narralive

> Library mission statement
> 3 words/concepts
> Present in all social marketing

What feeling do you want your
patrons to take away with them?

NYPL'’s Mission Statement
[l Elevar [ eRnT [ share

The mission of The New York Public Library is to inspire lifelong learning,
advance knowledge, and strengthen our communities.

FRASER VALLEY REGIONAL LIBRARY

Read. Learn. Play.

www.firl.be.ca ®

BURLINGTON PUBLIC LIBRARY

C)onnec[ ; o[)earn : jmaine




() SOCIAL MEDIA AUDIT

> Platforms, times/days
> Content & interactions
> Calls to Action

#ARSL2017

MARKETING LIBRARY PROGRAMS
FOR INCREASED IMPACT

SOCIAL MEDIA SURVEY

YOUR SERVICE COMMUNITY: Searching across social media applications to determine which platforms your community
uses to successfully promote marketing campaigns.

[ Facebook [ Snapchat [llInstagram [ WordPress [ Twitter

OYouTube O Tumblr O Pinterest 0 Google+ O Linkedin

ACTIVITY: When do organizations, businesses, schools, etc. post in your community? When do they experience the most
interaction with their social media marketing audience?
TIME(S)
TIME(S)
TIME(S)
—__ TIME(S)
TIME(S)
TIME(S)
TIME(S)

CONTENT: What kinds of content are audience members responding to the most? Gifs? Images? Articles? Questions?

1. Campaign Name
Example

Response(s)

2. Campaign Name

Example

Response(s)

CALLS TO ACTION: Name some popular calls to action in your community and from other libraries you have reviewed?

O Like/Respond 0 Comment [ Share [ Click Link O Action
0O Other




() SOCIAL MEDIA AUDIT "L
#ARSL2017
MARKETING LIBRARY PROGRAMS *
FOR INCREASED IMPACT

Social Media Survey
Find three comparable libraries on social media. Try to find someone locally (state) and at least one larger (national,
international) group.

Library 1
Social media presence exists on: CFacebook OTwitter Cinstagram OYouTube COther,

What is their brand narrative:

> Case Studies i

What are their common calls to action:

> Lea rn i n g Ti pS Social Media Strategy:

Library 2
Social media presence exists on: nFacebook oTwitter ninstagram nYouTube nOther,
What is their brand narrative:
How is this narrative shared?
What are their common calls to action:
Social Media Strategy:
Library 3
Social media presence exists on: oFacebook aTwitter alnstagram oYouTube aOther,
What is their brand narrative:
How is this narrative shared?.
What are their common calls to action:
Social Media Strategy:
Personal Review

What could you adopt for your social media narrative?
What does/doesn’t work in your examples?

What is your library narrative in 3 words:
What is your library narrative in one paragraph:

Who is your audience: Clincome [Cdemographics (age, gender, race, etc)  Dsocial media habits
Where do they live: Cstrictly in person (Psst! Nof) [OFB OTwitter Olinstagram DOther__

Is your library accessible to your audience? (Think about this question in context of face-to-face and digital
services/products.) (Ino  Olyes on social media Olyes online, our website  Clyes through our app
Clin the community  Olocal media (newspaper, radio, community FB groups) Clother

Notes:

Have you assembled your native/organic social media marketers?
Ono Oinprogress Oyes, library partners  Clyes, library stakeholders Ocompetition (they just don't
know itl)  Osocial media rock stars in the library community  Dlibrary friends/volunteers  Opatrons




SAME PLATFORM & DIFFERENT AUDIENCE

The Teen'Scape and the Los Angeles Public Library

teenscapelapl [Ferew (-]
206 posts 246 followers 342 following

Teen'Scape We are the Young Adult department at the Central Library in
downtown Los Angeles, providing teens with a place of their own.
lapl.org/branches/central-library/departments/teenscape

| @& YOU T0 CHECK 0UT
THESE BOOKS!

lapubliclibrary [Fetew (-]
1,088 posts 171k followers 535 following

Los Angeles Public Library Free and easy access to information, ideas, books and
technology that enrich, educate and empower every individual in our city's diverse
communities. lapl.org




- SHOWCASING COLLECTIONS & BRANCHES

University of lowa Special Collections Library and City of London Libraries

City of London Libraries

' Touch History.

ASK A LIBRARIAN ABOUT THIS TUMBLR SEARCH CATALOGUE LIBRARY MEMBERSHIP

LIKES

THE UNIVERSITY OF lOowA wes B

SPECIAL COLLECTIONS

FOLLOWING
AL o MICESSnMEN |

macrolit:
Of Mice and Men, john

TOP PHOTOS

SBICVNDVS .y

From Barbican Music Library’s Instagram:

Choose from thousands of scores.
‘What I like about the Barbican is that you're never sure if you're in
a spaceship or the past.



TOOLS & FUNNELED MARKETING MESSAGES

The Seattle Public Library and The Bettendorf Public Library

The Seattle
P_ublig Library

Home
About
Events
Instagram
Twitter
Photos
Likes
\ideos
Reviews
Posts

Notes

o7 Stutua [ Pt { Ve Library - Education
in S , Washington

E ome! s P3 4.6 %k ko

Upcoming Events

X

Community Engagement Happy Hour
e Vi

Thu5PM POT - KEXP - Saats % intarssted

Bettendorf
Public
Library @

ettendorfpubliciibrary

| Home
About
Photos
Reviews
Likes
Events

Posts

1l Liked v Message Share More ¥

Bettendorf Public Library added a new photo to the album
\ . Weekly Events
g st 10:01 @

Meet local author Teresa LaBella Wednesday night at Read Local! More info
on all events at http://ovi.ly/xYD1304W59H

This Week @ BPL

For A Cutadn 20t 1 G 1 130 painyranns DNt P
regianon, 00 1 the Library's Calerciar of Eveets at
W betenbaeTieary co
O 38, 5004
Tots o Tt
Vo AR AN s et
| e srveme

Bettendorf Public Library
‘ wiww.beflendodibrory com

Comment




CALLS TO ACTION & FOLLOW UP

The Queen's University Belfast Library and The Fresno County Public Library

LibraryatQUB FCPL

ﬁ QUB Library £x 2 Follow W Fresno Library X 2 Follow

LIBRARY

;?,I;Ie‘ :,\X\ég?;;s“%?::y?,referred Efiodionsidy @h20_mapper, Congrats again and thanks for
participating in #7wordbookreviews--we hope
you enjoy your new reads!

Sonja Thiede @n2o_mapper
a2 SN shudy . PSS Thanks for the great prize pack @FCPL ! Looking forward to the
LS books. | do W my library!

29 votes * Final resuits




() 2018 TRENDS

DESIGN

Monochromatic

Vivid imagery focus

Brand specific font

Bold typography

Google Fonts (playfair, rubik,
eczar, and sherlock)

Authentic photos

VR inspired blur between physical
and digital worlds

CONTENT

Social messaging (62% of
Millennials respond to brands that
communicate via social media. 2
Billion users apply OTT or SMS
messages as primary
communication tool)

Combating Fake News
Authentic Content (ex. Live
streaming, reviews)

Augmented Reality (ex.
Masquerade, PokeMon Go,
Aurasma)

Chatbots (ex. FB Messenger for
Business)



() 2018 TRENDS

WHERE | LOOK:

e Ad Giants like Barbarian Group
and Proximity London

e Goodreads

e 2018 Movie Posters

THE BEGINA
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i You can find me at:
@geometricrabbit
shelmick@burlington.lib.ia.us



